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JHI is a growing global network of highly-regarded independent accountancy, business  
advisor and �nancial consultancy �rms. The leading association of its kind, JHI exists 
to enhance the ability of member �rms and their clients to drive business locally and 
internationally through a variety of distinctive programs and services.

JHI Connections,  the o�cial publication of the association, is geared toward the 
uni�ed global network of nearly 120 high-quality member �rms in more than 50 
countries worldwide. Its purpose is to keep members informed of new innovations in 
the accounting profession, including technological advances, international auditing 
standards and global best practices. Through the publication, members will also 
learn about the capabilities of their peers and receive helpful information to position 
their �rms for future growth. 

 *Cover placements (inside front, inside back and back) are sold on a �rst-come, �rst-served basis.

These rates are based on artwork being submitted, per posted instructions (see next page).

Inserts/Tip-ins are billed at the applicable full page rates, plus a tip-in charge based on  
the size and weight of the insert.

All rates published are NET rates. Any agency commission required MUST be added  
to these rates by the agency.

Invoices will be sent upon publishing of the issue and are due upon receipt.  
Non-member, �rst-time advertisers must pay in advance for their �rst placement.

All accounts must be in good standing for acceptance of insertion orders.

Content changes requested by the advertiser to already-submitted artwork may  
result in an additional fee.

ADVERTISING RATES (4-Color)
 
 

Ad Size  1X  4X  

    (per insertion)    (per insertion)

Full Page               $1,980  USD                   $1,880 USD

1/2 Page                 $1,275  USD                  $1,175 USD

1/3 Page                 $975  USD                   $890 USD

Premium Placements:   

*Cover 2, 3 or 4              20% premium                 

 

Send all ad materials  
and insertions to:
Diana Parness, Director of Business A�airs 

JHI Connections  

JHI Headquarters  

1501 Hamburg Turnpike, Suite 417-418 

Wayne, New Jersey, 07470, USA  

Phone: +1 973.628.1150

E-mail: dparness@jhi.com

 

info@jhi.com

www.jhi.com



ARTWORK GUIDELINES
� �Color ads may be sent on CD, electronically or via FTP Internet upload (50MB maximum size)  
(see http://www.cmasolutions.com/services/uploadart.htm).

	�If sent on CD, electronically or via FTP, it must include a PDF of the art for proofing. The file must be one  
of the following formats: EPS, TIF, JPG or Press Optimised PDF. Be sure to include any fonts and images  
linked to your file. All photos and logos must be high resolution (300dpi).

	�Sending a hard copy color proof is encouraged and is the only way to ensure color accuracy. If needed, the color 
proof may be sent one week following the materials deadline (i.e. to arrive in time for the printer proof).

 Files that are larger than 10MB in size should NOT be sent via e-mail. Please send these either on CD or via FTP.

 JHI Connections is printed on a high-speed, sheet-fed offset press. Line screen is 133.

 �If artwork is not received by the published deadline, JHI reserves the right to  
use artwork submitted for a previous advertisement, or to cancel the ad.

 �

 �Creative Marketing Alliance, Inc., the magazine’s publisher,  
can provide design services for an additional charge. 

ELECTRONIC ADVERTISEMENTS
ELECTRONIC COMMUNICATIONS MAXIMIZE YOUR REACH -  
BANNER AD PLACEMENT

Advertise in four or more issues of JHI Connections and gain added exposure through 
our newly optimised online opportunities. Space is limited; first-come, first-served.

All electronic ads must be sent as either a JPG or GIF format, 72dpi via e-mail.

CONTRACT SPECIFICATIONS
All advertisements are accepted by JHI and its management firm, Creative Marketing Alliance, Inc. on the understanding 
that the advertiser and/or advertising agency is properly authorised to publish the entire contents and subject matter there-
of. All copy, text and illustrations are subject to JHI’s approval before execution of order. JHI reserves the right to reject 
any advertising at any time.

When changes in copy are not received by the closing date, copy run in previous issues will be inserted.

Cancellation is not accepted after closing date.

All contracts are accepted with the provision that rates are subject to change.

If an advertising contract is canceled before the agreed number of insertions has appeared and a frequency discount has 
been applied, a short rate adjustment will be added and billed on space already run.

In consideration of JHI’s acceptance of such advertisement for  
publication, the agency and advertiser will indemnify and save 
harmless JHI Connections, JHI and Creative Marketing Alliance, 
Inc. (including their officers, employees and agents) against all  
loss, liability damage and expense of whatsoever nature arising  
out of copying, printing or publishing of its advertising, including  
without limitation, reasonable attorney’s fees resulting from 
claims or suits for libel, violations of rights of privacy, plagiarism,  
and copyright or trademark infringement.
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2011 Advertising Closing Dates

Publication Date	 Ad Space Closing	 Ad Material Due	
	 February	 Jan. 10	 Jan. 17 

	 May	 April 4	 April 11 

	 August *	 July 5	 July 12 

November **	 Oct. 3	 Oct. 10

*Additional Distribution at Leadership Forum & IT Conferences 
**Additional Distribution at International Conference	



INSERTION ORDER FORM 2011

Company 

Contact:        Title: 

Address: 

City:         State:      Zip:

Country:

Telephone:        Fax: 

E-mail:

 
BILLING INFORMATION:

     Same as above

Company (or Agency)

Contact:        Title:

Address: 

City:         State:       Zip: 

Country:

Telephone:        Fax:

E-mail:  
 
 
AD INFORMATION

     New Ad        Pick up existing ad (Issue month/year) 

Ad headline:        Size: 

Frequency:  February         May         August         November           Cost: $

Please contact (name)                at (phone/e-mail) 

prior to ALL ad deadlines for new materials 

     I will be running the same ad for ALL issues indicated; no need to contact

 
Send all ad materials  
and insertions to:
Diana Parness, Director of Business A�airs 
JHI Connections  
JHI Headquarters  
1501 Hamburg Turnpike, Suite 417-418  
Wayne, New Jersey, 07470, USA  
Phone: +1 973.628.1150
 

ADVERTISER INFORMATION:


